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Latin Fever Ball Raised More than Ever at its 
20th Anniversary Celebration, ¡Viva Las Américas!

ATLANTA (September 23, 2008) – The 20th year anniversary of the Latin American Association’s (LAA) Latin Fever Ball, ¡Viva Las Américas! proved to be a memorable event with an incredible result - more than $245,000 was raised to benefit the LAA’s work in the Latino community. The amount is the most raised by Latin Fever Ball since its inception 20 years ago. 

¡Viva Las Américas! was held at the Intercontinental Hotel, Buckhead, Saturday, Sept. 20 at 7:00 p.m. The night featured an animated dance performance from Danzas Genéricas de Colombia, which showcased traditional styles from across the Americas. Participants filled the dance floor to the upbeat rhythms of Tártara, and a silent auction offered trips to Buenos Aires, Costa Rica and Barcelona, as well as many other items. 

Millie Irizarry, the LAA’s new executive director, was also introduced during a brief program at Latin Fever.  “It was uplifting to witness such a festive and beautiful ball with such a worthy purpose. The event was an enormous success and the Latin American Association is honored and appreciates the support and energy of Latin Fever’s attendees, sponsors and volunteers. I am incredibly grateful to be part of a community and an organization that cares so much for people’s wellbeing.” 


Funds raised by Latin Fever Ball support the Latin American Association’s mission to help Latino families achieve their aspirations for academic, social and economic development. With money raised, the LAA seeks to increase Latino academic achievement through youth enrichment programs, build strong families and communities through programs such as parenting classes, and provide emergency assistance to those in need.  

The gala was presented by Delta Air Lines. Diamond-level sponsors included: Bank of America, The Coca-Cola Company, Georgia Power, The Home Depot, Mundo Hispánico, and Studiocom. Platinum-level sponsors included: Budweiser, Cisco Systems, Inc., Díaz Foods, The Latin Box, State Farm Insurance Companies, Turner Broadcasting System, Inc., and UPS. Gold-level Sponsors included: Active Production and Design, Inc., AT&T, The Atlanta Journal-Constitution, Best Buy, Cox Enterprises, The Kroger Company, LAPTV, Macy’s, Newell Rubbermaid, Publix Super Markets Charities, SunTrust Bank, Univision 34 Atlanta, Urology of Greater Atlanta.

###

About The Latin American Association:

The Latin American Association helps Latino families achieve their aspirations for their academic, social and economic development. We accomplish this through direct programs and integrated community partnerships that focus on youth academic achievement, education and prevention, and services to families with urgent needs. The LAA offers employment, immigration and translation services, as well as programs for youth, computer classes, parenting classes, and English and Spanish language classes. Visit www.thelaa.org for more information.

